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Schloss Wachenheim Group - Highlights

0,6 Mio. bottles
Daily sales volume
(converted into 0,75l 

bottles)

10
Production

facilities
in Germany, 

France, Poland 
and Romania

EUR 384 Mio.
Annual net sales

~1.600
Employees
groupwide

71
Winestores
in Germany, 

Poland and in 
the Czech 
Republic

Strong brands in 
leading market 

positions
Highly

diversified
product 
portfolio

Efficient 
processes 

(purchasing, 
production, 

product 
development)

Broad-based 
distribution
in the B2B 

sector, 
especially LEH

Large and 
steadily 
growing 

customer base
(B2C)

235 Mio. bottles
Annual sales volume
(converted into 0,75l 

bottles)

3
Operating 
subgroups

(Germany, France, 
Eastern-middle

Europe)
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Group Structure
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Distribution channels / sales markets
• Domestic distribution mainly in the large retail chains

• Export activities to around 40 countries; distribution mainly via local 
distribution partners and sales agents

• No. 2 in stationary wine retail in Germany with "Rindchen's Weinkontor" 
and "Vino - Meine Weine" No. 2 (34 specialist wine shops) and strong 
online business

Important brands
• Sparkling wine: Faber, Schloss Wachenheim, Nymphenburg Sekt, 

Schwerin Burggarten, Feist, Schloss Böchingen, Schwansee
• De-alcoholised sparklings and wines: Light Live, Eisberg
• Wine cocktails: Bar Royal, Rebling, Kleine Reblaus

• Children's party drinks: Robby Bubble

Subgroup Germany

Locations
• Production sites in Trier, Wachenheim (traditional bottle 

fermentation), Wismar (manufacturing operation) and Morscheid
(Winery Reichsgraf von Kesselstatt, VDP member)

• Further administrative locations in Bönningstedt (near Hamburg), 
Burg Layen (near Bingen) and Haar (near Munich)

Portfolio and market positions
• Sparkling wine and semi-sparkling wine as most important product

categories (No. 3 in the German sparkling wine market)
• Leading position in the growing market of de-alcoholised sparklings

and wines
• Other important categories: Children's party drinks, wine cocktails, 

still wine, innovations

Markets
• Largely stable sparkling wine market (annual per capita 

consumption just under 4 litres)
• Growing markets for de-alcoholised sparklings and wines as well as

ready-to-drink products 

37,0%

23,5%

39,5%

Sparkling / semi sparkling wine Still wine Other categories

Turnover split 2021/22 (EUR 136,2 Mio.)
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Distribution channels / sales markets
• Domestic distribution predominantly in food retailing

• Export activities to around 60 countries (distribution via local sales partners 
and sales representatives)

Important sparkling wine brands
• Charles Volner, Muscador, Opéra, Veuve Amiot, Cavalier, Grand Impérial, 

Pol Clément

Subgroup France

Locations
• Administrative and production site in Tournan-en-Brie specialising in 

sparkling wine production using the Charmat method (tank 
fermentation)

• Winery „Maison Veuve Amiot“ in Saumur specialising in traditional 
method bottle fermentation

• Production capacities in Wissembourg (Alsace) are currently
relocated to Tournan-en-Brie

Portfolio and market positions
• Sparkling wine: Charles Volner is by far the market leader in the 

important segment of "Blanc de Blancs" in France; Opéra number 3 
in this market segment

• Muscador - as No. 1 in the "Muscats" segment - is one of the 
leading Vins Mousseux in France in terms of volume

• Production of wine cocktails

Markets
• High annual per capita consumption of sparkling wine in France 

(although Champagne is also more important there)
• Traditionally strong export due to good image of French products 

(export share around 30%)

Turnover split 2021/22 (EUR 89,7 Mio.)

96,4%

0,3% 3,3%

Sparkling / semi sparkling wine Sill wine Other categories
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Distribution channels / sales markets
• Distribution predominantly in food retailing in the domestic market

• In addition, 35 own specialist wine shops throughout Poland („Centrum 
Wina“) and 2 more in Prague (Czech Republic)

Important brands
• Poland: Cin&Cin (sparkling, vermouth, de-alcoholised sparklings and 

wines), Dorato (sparkling wine), Pliska (brandy), Slanchew Brjag (brandy), 
Cydr Lubelski (cider), Fresco (wine), Winarnia Zamojska (fruit wine), 
Piccolo (children's party drinks).

• Romania: Zarea (sparkling, brandy), Sange de Taur (wine), Florentino 
(liqueur), Milcov (brandy), Dacic (cider), Robby Bubble (children's party 
drinks).

Eastern-middle European subgroup (AMBRA S.A.)

Locations
• Production sites in Bilgoraj (Poland), Bucharest and Otopeni 

(Romania)
• Administrative and sales locations in Poland (Warsaw, Bielsko-

Biala, Torun), Czech Republic (Brno) and Slovakia (Trebatice)

Portfolio and market positions
• No. 1 on the wine market in Poland, important supplier of brandy 

and vermouth in Poland, market leader in cider as well as with 
Piccolo in children's party drinks; leading position in the growing
category of de-alcoholized sparklings and wines

• With Zarea, we are No. 1 in the sparkling wine market in Romania. 
Our Sange de Taur brand is one of the best-selling branded wines 
there

• In addition, wine cocktails, liqueurs and spirits are important product 
categories of the subgroup

Markets
• Continuous growth of the wine market as well as other product 

categories (sparklings, brandy, children's party drinks) in Poland in 
recent years

• Other attractive markets in Romania, the Czech Republic and 
Slovakia

Turnover split 2021/22 (EUR 167,8 Mio.)

22,4%

45,4%

32,2%

Sparkling / semi sparkling wine Still wine Other categories
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Development of Sales Volumes and Net Sales (by subgroup)
Germany

France

Eastern-middle Europe

36,5%

23,4%

40,1%

Germany France Eastern-middle Europe

Development of Sales Volumes and Net Sales

Group Sales Volumes 2021/22: 
235 Mio. 0,75l bottles

34,6%

22,8%

42,6%

Germany France Eastern-middle Europe

Group Net Sales 2021/22: 
384 Mio. Euro
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• Sales volumes are 5,6% below the previous 
year's level due to price increases 
implemented as a result of the rise in raw 
material and energy prices. 

• Net sales increased by 5,9%.

• Sales volumes increased by 8,1%. 
• Due to price increases, net sales are 16,9% 

above the previous year's level.

• Sales volumes are 1,6% below the previous 
year's level. 

• Net sales increased by 12,3% due to price 
increases.
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Sales Voume [Mio. 0,75l bottles] Net Sales [Mio. EUR]

Recent development (Q1-Q3 2022/23)
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Development of operating result (EBIT) and net income

14

18

22

26

30

2016/17 2017/18 2018/19 2019/20 2020/21 2021/22
EBIT [Mio. EUR]

Schloss Wachenheim Group

EBIT development

Key figures (Schloss Wachenheim Group)

Development of net income

8

12

16

20

24

2016/17 2017/18 2018/19 2019/20 2020/21 2021/22

Net Income [Mio. EUR]

Business year 2016/17 2017/18 2018/19 2019/20 2020/21 2021/22

EBITDA [EUR Mio.] 30,0 33,0 32,4 33,4 39,6 45,0

EBITDA margin 10,1% 10,2% 9,6% 9,9% 11,2% 11,7%

EBIT [EUR Mio.] 22,2 23,8 23,0 19,0 24,4 29,2

EBIT margin 7,5% 7,3% 6,8% 5,6% 6,9% 7,6%

Net Income [EUR Mio.] 15,7 16,4 16,0 13,0 17,7 21,2

EPS [EUR] 1,45 1,40 1,38 0,96 1,32 1,73

Groupwide outlook for the entire 2022/23 business year

• Stable sales volumes

• Increasing net sales by about 10% due to price effects

• Operating result (EBIT)* in a range between EUR 25,0 Mio. and EUR 27,0 Mio., 
compared to EUR 29,2 Mio. in the previous year

• Net income in a range between EUR 17,0 Mio. and EUR 19,0 Mio. 
after EUR 21,2 Mio. in 2021/22. 

* including charges for social plan costs in conjunction with the reoranization of the production capacities in France of about EUR 4,5 Mio.
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Interim Report 3rd Quarter 2022/23 (published on May 9, 2023)

Q3 
2022/23

Q3 
2021/22

Sales volume 
(million 0,75l bottles)

179,5 179,1 +0,2%

Sales revenues
(million euros)

322,5 290,2 +11,1%

Gross margin 
(million euros)

136,1 126,6 +7,5%

Operating result (EBIT)* 
(million euros)

21,7 24,3 -10,9%

Net income 
(million euros)

15,2 18,0 -15,6%

Earnings per share 
(Euro)

1,05 1,42 -26,1%

* including charges for social plan costs in conjunction with the reorganisation of the production
capacities in France of about EUR 4,5 million.
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Consolidated balance sheet as at 30 June 2022 (in EUR Mio.)

132,5

49,7

226,4

203,8

204,8

Assets Equity and liabilities

Short-term

54,6

128,9

42,9

Share capital / Capital reserve
Retained Earnings / OCI
Minorities

78,1

17,1

103,8

5,8

Trademarks
Other intangible assets
Tangible Assets
Other non-current assets

128,7

58,6

16,5

Inventories
Trade Receivables
Other current assets

Non-current assets (EUR 204,8 Mio.)

Current assets (EUR 203,8 Mio.)
34,8

36,2

55,2

56,0

Long term financial liabilities
Short term financial liabilities
Trade liabilities
Other liabilities

Current and non-current liabilities (EUR 182,2 Mio.)

Equity (EUR 226,4 Mio.)

Long-term
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Equity and shareholder structure - Solid equity ratio and reliable dividend payments

0,30 0,34
0,40 0,43

0,48 0,50 0,50
0,40

0,50
0,60

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

45,6%
50,9%

55,3% 57,1% 58,5% 56,7% 58,3%
54,8% 56,9% 55,4%

Equity ratio Shareholder structure

Dividend per share

* First-time application of IFRS 16 "Leases" in 2019/20

69,9%

30,1%

Günther Reh AG
Free float

• Listing: General Standard

• Security identification number: 722 900

• ISIN: DE0007229007

• Market capitalisation: EUR 125 million 
(as of May 11, 2023)

• Research: MATELAN Research, 
First Berlin

• Designated Sponsor: ODDO BHF Corporates & Markets AG

General information
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Our strategic objective: Sustainable and profitable growth

Strong and well-

established 

brands in all 

operating 

subgroups

Further 

development of 

the private label

and exclusive 

brand business

Expansion of our 

export activities

Acquisitions / 

external growth 

(brands and 

companies)

Product 

innovations and 

line extensions

Ongoing 

investments in 

our production 

capacities

Sustainable and profitable growth

Further 

diversification of 

our distribution 

channels
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Important acquisitions in recent years

07/2017 and 12/2018 Rindchen's Weinkontor GmbH & Co. KG, 
Bönningstedt/Germany

Multichannel wine supplier with 16 specialist wine shops mainly in 
the greater Hamburg and Munich areas. Other distribution channels: 
partner stores, online trade and B2B sector. 

07/2019 Sange de Taur (brand) in Romania One of Romania's leading red wine brands, with an annual volume of 
more than 2 million bottles.

08/2019 Vino Weinhandels GmbH, Burg 
Layen/Germany

Wine retailer with 18 specialist wine shops throughout Germany and 
an online shop.

08/2019 and 04/2020 Vino-klub.cz s.r.o, Prague/Czech Republic
Gurmetum s.r.o., Prague/Czech Republic
Euro Center Trade s.r.o., Prague/Czech 
Republic 

Wine trade via specialist wine shops in Prague and via an online 
platform. 

02/2021 Eisberg (brand) in UK One of the leading brands in the UK for non-alcoholic wines, with an 
annual volume of around 2 million bottles.

2023 
(Closing expected in the
business year 2023/24)

Domeniile Dealu Mare Urlaţi Group 
(Romania)

Acquisition of two wine producing companies in the Dealu Mare 
Region in Romania (70% of the shares with an option for the
remaining 30%) – still subject to conditions precedent to closing and 
approvals by the relevant authorities. 
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Diversified Portfolio of strong and well-established brands
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Innovations - Our latest product launches (excerpt)
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Innovations - Our latest product launches (excerpt)
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Innovations - Our latest product launches (excerpt)
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Innovations - Our latest product launches (excerpt)
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Innovations - Our latest product launches (excerpt)
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Ongoing investments in our production capacities

The manufacture of our products using modern and resource-saving processes are important components of our corporate policy. 

Minimising energy consumption and pollutant emissions are therefore central guidelines for our actions.

• Ongoing implementation of various individual projects to reduce energy demand and to enhance energy efficiency in all group companies.

• Comprehensive quality management system in all production sites to ensure product safety and conformity. 
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Disclaimer

This company presentation was prepared by Schloss Wachenheim AG solely for the purpose of the German Spring Conference (Frühjahrskonferenz) Equity Forum on
May 15/16, 2023. Schloss Wachenheim AG does not guarantee its accuracy, timeliness or completeness, nor its suitability for any particular purpose. Neither Schloss
Wachenheim AG nor any of its affiliated companies nor any of their officers, agents or employees shall have any liability whatsoever for any loss howsoever arising,
directly or indirectly, from or in connection with the use or non-use of this presentation or its contents.

This presentation contains certain forward-looking statements with respect to the business, financial performance and results of the Company and/or the industry in
which Schloss Wachenheim AG operates. Forward-looking statements relate to future circumstances, results and other statements that are not historical facts. The
forward-looking statements, as well as assumptions, opinions and views of the Company or quotations from third party sources contained in this presentation, are
merely opinions and expectations that are uncertain and subject to risk. A variety of factors could cause actual events to differ materially from those anticipated. Neither
the Company nor any of its affiliates can guarantee that the assumptions underlying the forward-looking statements are free of error, that the opinions expressed in this
presentation will be correct in the future or that the predicted developments will actually occur. Furthermore, Schloss Wachenheim AG assumes no obligation to update
or revise such forward-looking statements.

This presentation is for information purposes only and does not constitute a solicitation or offer to buy, sell or subscribe for any shares in Schloss Wachenheim AG.
Furthermore, the information contained herein does not form the basis of any contract, other commitment or investment decision. Furthermore, the information
contained in this presentation does not constitute investment advice.

The contents contained in this presentation, in particular images and trademarks, are protected by copyright. The products mentioned therein may be subject to
trademark protection, even if this is not expressly indicated. The duplication and reproduction of this document - including excerpts - is not permitted without the written
consent of Schloss Wachenheim AG.


